
Understanding the Middle 
Class Through Mobile 

MSRA Presentation 2015 



26%  
of Africans have 
access to the 
internet. 

74%  
That means  

DO NOT 
have access  

to the internet 



70%  
of Africans have a 
mobile phone with 
SMS, voice services. 

44%  
additional 

Are connected 
via mobile vs internet 

That means an  

17 African 
countries  
have sms 

penetration 
rates of  

90%+. 



So… 
Does mobile 

phone ownership 

= middle class? 
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Key Africa Mobile Statistics: 

POPULATION 

1.2 billion 

POPULATION UNDER 15YRS 

492 million 

MOBILE PHONE PENETRATION 

74% 

SMARTPHONE  PENETRATION 

15% 

INTERNET PENETRATION 

26% 

SOCIAL MEDIA PENETRATION 

10% 



What are the 

spending habits  
of the middle class 
owners of mobile 

phones?  
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Imperial Leather runs ad campaign in 
early November, awareness goes up 

Retail preferences 

GeoPoll tracks preferences of fast moving consumer goods among its sample  

*Shows 7 day rolling average, each data point n>170  



©2015 Mobile Accord, Inc.  All rights reserved. 8 

At same time, respondents report 
buying Imperial Leather more often 

After spike, buying of Imperial 
Leather settles as consumers return 

to previous buying habits 

Retail preferences 

GeoPoll tracks preferences of fast moving consumer goods among its sample  

*Shows 7 day rolling average, each data point n>170  
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Real impact comes with “brand 
recommendation”, goes up with 

advertising campaign, stays up steadily 

Over a month later, Imperial Leather 
still high in brand recommendation 

Retail preferences 

GeoPoll tracks preferences of fast moving consumer goods among its sample  

*Shows 7 day rolling average, each data point n>170  
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Do consumer 
spending habits 
differ by those 

who spend 
more/less on their 
mobile phone bill?  
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Products bought: lower mobile spend Products recommended: all mobile spend 

OMO is a third choice recommendation 
after Ariel and  Sunlight 

*Shows monthly average, each data point n>641  
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Products bought: lower mobile spend Products recommended: high mobile spend 

Similar recommendation levels for OMO 
among the high spenders 

*Shows monthly average for those spending over 3000KSH on mobile, each data point n>237  
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Products bought: lower mobile spend Products bought: all mobile spend 

...although becomes a fourth choice 
when it comes to actual purchase 

*Shows monthly average, each data point n>641  
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Do consumer 
spending habits 
differ by those 

who have 
higher/lower 

LSMs?  
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Soft drinks purchased: LSM 4 

Those with lower LSM report purchasing 
tea the most often 

*Shows monthly average for LSM 4, each data point n>1316  
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Soft drinks purchased: LSM 10 

At LSM 10, we see respondents mixed 
between purchasing tea and soft drinks 

*Shows monthly average for LSM 10, each data point n>3692 
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Conclusions 

Our studies show 
that mobile 

phone owners are 

more likely 
to be part of the 
African middle 

class 

Can still reach those 
with lower mobile 
spend and lower 

LSM through mobile, 

and spending 
habits are 
different 

However 
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Conclusions 
The African “Middle 

Class” should not be 
treated as one 
group – there are 

differences within the 
middle class based on 

income, etc which 
need to be studied 

further.  
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Contact Us 
 

Info@GeoPoll.com 
Research.GeoPoll.com  

Patricia Githua 
Patricia@GeoPoll.com  


