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Market Research Industry



Technology Is an accelerator: Force of change- Nucor
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How often do you do the following activities

an a PC, laptop, or tablet™

%% of Imtermet users responding “often”

Evolution of the consumer

How often do you do the following
activities on a mobile phone?
%% of Intemet users responding “often”
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Social networking,
eg, Facebook

E-mail

Music/video
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Reading news

Instant messaging
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Information searching
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Gaming
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Online shopping
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Online banking

Travel bookings
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Source Afica Consumer imsights Cenfer surmey, 2001 and 2012
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African consumers
hawe gensrally been
able o use mobile
phones to do what

u=ers in developed
markets would

marmnally do on the
Intemet on a PPC ar
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Commercial
activities—s=uch as

shopping, banking, and

tfravel—hawve
particulary how
penetration in Africa

Base: 13,000 consumers in10 countries

Internet penetration - 13.1 million subscribers as at December 2013

Source: Commissions Authority of Kenya




- Are purchase driver readings in-accurate

- How can we use technology for more precise data for the brand owners
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People

cannot
you tell
why
: they
think and
behave
as
the
d do
because
they
don’t
know

Eye Tracking
Technology

Carl Gustav Jung

Courtesy of www.tripod.com



Eye tracking is used to measure the point of gaze
and motion of the eye relative to the head

Contact
Lens
Lightweight, mobile, do not obstruct
Video and audio uploaded real-time
Consumer experience
see:




what You see b e What you do not see in me

, The Private
The Public Self Hidden Self

The Undiscoverd/
Unknown Self

what | see Lin me

what | do not see bn me

The Johari Window; By Samuel Lépez De Victoria, Ph.D.

The Good, and The
Opportunities of Eye Tracking



Eye Tracking for Innovation Research

e Shopper research

* Ethnographies

* Mystery shopping

* Advertising research
* Package tests

* Concept tests

* Product tests

* Flavour tests

* Price elasticity tests
 Consumer habits

* Life style research
 Brand awareness and image
* Online package tests

Qualitative

and

Quantitative Research
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Shopper Research

with neuroscience techniques to understand
which stimuli are driving emotional response
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0% of purchase decisions are made at POS

Source: retail media.org: survey conducted for P&G




evaluating
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Do respondents actively tune out ads?
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Closer to Home

Big Sis’ loves it!
It helps keep her fabulous.

. 24hr soft,
~“smooth skin

Introducing Vaseline Total Moisture with pure
naturals and Stratys-3 multi-layer moisture. It
combines three ingredients that infuse and suspend
moisture across the skin’s top, core and deep down
layers. This results in unprecedented hydrétﬁpn
leading to better, healthier moisturized skin and.
& » unmatched silky feel.

pure naturals +
stratys 3

multi-layer moisture

@ aseline
total

moisture
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Is the social media / website user
friendly?
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Thus

accurate

We owe it to

Al 7‘HE ourselves and to the
SPFEFFED OF

next  generation to

ecofriendly

conserve the environment
SO that we can bequeath

our children a sustainable ~ Wworld that

15 benefits all




Barriers



Cultural Barriers And High Investment
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In Conclusion



So

*Eye tracking is the way to go!

* Consumer experience is real-time, thus faster
*No inputting therefore, accurate
*Used indoors and outdoors so, versatile

* Eco-friendly

For more information:
ruth.kariuki@ipsos.com

+254701334365
19
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