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Main	  Objec;ves	  
•  Fully	  understand	  the	  use	  of	  mobile	  devices	  

by	  BoP	  consumers;	  

•  Detail	  the	  posi;ve	  and	  nega;ve	  socio-‐
economic	  impacts	  of	  mobile	  devices	  at	  the	  
BoP;	  

•  Provide	  a	  guide	  for	  developing	  business	  
models	  to	  maximize	  the	  benefits	  of	  mobile	  
devices	  at	  the	  BoP.	  

	  



BoP	  
•  $2.50/day/person	  income	  line;	  adjusted	  for	  

purchasing	  power	  parity	  (PPP)	  in	  2006	  prices.	  This	  
comes	  to	  a	  poverty	  line	  of	  approximately	  2,646.20	  
Kenyan	  Shillings	  per	  person	  per	  month.	  

•  Also	  used	  Living	  Standards	  Measure	  (LSM)	  to	  
categorize	  and	  screen	  our	  respondents.	  	  

•  The	  two	  methods	  supported	  each	  other	  and	  all	  those	  
categorized	  as	  BoP	  fit	  both	  requirements	  ($2.5/day/
person/PPP)	  and	  LSM	  (category	  1	  -‐	  10).	  



Summary	  of	  targeted	  and	  achieved	  
survey	  outputs	  





Methodology	  
Qualita;ve	  and	  quan;ta;ve	  approaches	  	  
	  
Specifically,	  
•  10	  key	  informant	  interviews,	  
•  12	  focus	  group	  discussions,	  	  
•  796	  face-‐to-‐face	  interviews,	  	  
•  178	  diaries,	  and	  
•  desk	  research.	  
	  
•  advanced	  open	  source	  and	  proprietary	  sta;s;cal	  analysis	  

sobware	  
•  qualita;ve	  data	  research	  and	  analysis	  sobware	  
	  



Major	  Findings	  



Licle	  Sharing	  of	  Handsets	  

•  93%	  had	  1	  mobile	  phone	  

•  65%	  do	  not	  share	  their	  handset	  with	  
anyone	  else	  in	  the	  household	  

•  32.6%	  had	  more	  than	  1	  SIM	  card	  



Mobile	  Service	  Providers	  

Our	  study	  

Safaricom..........94.8%	  

Airtel.................22.2%	  

Essar	  Yu.............13.3%	  

Orange...................4%	  

Na;onal	  Market	  Shares	  

Safaricom........65.3%	  

Airtel...............15.3%	  

Orange............10.6%	  

Essar	  Yu...........8.7%	  

Source: CCK 2012 (Quarter 3 Report)	


30% use more than 1 MSP	




Addi;onal	  Services	  Desired	  

N=138	




Phone	  Func;onali;es	  
•  Calculator	  (97%)	  
•  Alarm	  (94%)	  

•  Clock	  (93%)	  
•  Torch/flashlight	  (50%)	  
• Web	  browser	  (42%)	  

•  QWERTY	  keypad	  (15%)	  -‐-‐>	  “smart”	  phones?	  

66%	  prefer	  their	  current	  phone	  because	  it	  has	  “all	  the	  func;onali;es	  I	  need.”	  



Phone	  Ac;vi;es/Services	  

•  100%	  make/
receive	  calls	  

•  82.7%	  send/
receive	  SMS	  

•  78%	  send/receive	  
money	  via	  mobile	  
(higher	  than	  
country-‐wide	  
usage,	  ~	  50%)	  

Source: Anjana Ravi and Eric Tyler. Savings for the Poor in Kenya May 2012.. 	




Mobile	  Internet	  usage	  
25.3%	  of	  BoP	  browse	  the	  Internet	  on	  their	  mobile	  handset.	  
Surprising?	  Or	  not...	  

	  
In	  the	  latest	  CCK	  report	  (Q1	  2013),	  for	  the	  quarter	  ending	  in	  Dec	  2012,	  
40%	  of	  Kenyans	  were	  accessing	  Internet.	  
	  
99%	  of	  Kenyan	  Internet	  users	  access	  via	  mobile	  GPRS/EDGE	  or	  3G.	  
	  
Further,	  many	  MNOs	  offer	  special	  deals:	  
	  
Essar	  Yu	  -‐	  free	  Facebook	  browsing	  
Orange	  Kenya	  -‐	  free	  Wikipedia	  access	  



$	  making	  poten;al	  via	  mobile	  
•  83%	  of	  those	  who	  had	  earned	  money	  by	  having	  

a	  mobile	  phone	  did	  so	  by	  directly	  gepng	  more	  
work	  because	  they	  were	  more	  “reachable.”	  

•  BUT	  only	  22%	  of	  all	  study	  
respondents	  said	  that	  they	  
had	  earned	  money	  through	  
the	  use	  of	  their	  mobile	  
phone.	  

•  It	  seems	  that	  microwork	  has	  
s;ll	  yet	  to	  reach	  the	  BoP	  in	  
Kenya.	  



Forgone	  items	  

•  21%	  of	  respondents	  had	  foregone	  some	  
usual	  expenditure	  in	  order	  to	  reload	  their	  
mobile	  phone	  with	  air;me.	  

•  On	  average,	  those	  that	  do,	  forgo	  approx.	  72	  
Ksh	  (86	  US	  cents)	  a	  week.	  (max	  999	  ksh,	  
min	  10	  ksh).	  

• Most	  people	  forgo	  food	  stuff,	  or	  bus	  fare.	  



Charging	  of	  Mobiles	  



Awareness	  of	  Services	  



Actual	  Usage	  
•  In	  terms	  of	  actual	  use,	  	  

•  calling	  (100%),	  	  
•  SMS	  (85%),	  	  

• M-‐Pesa	  (84%),	  and	  	  

•  borrowing	  of	  air;me	  (73%)	  were	  used	  by	  
the	  greatest	  number	  of	  people	  at	  the	  
BoP.	  



Conclusions	  
•  Calling,	  SMS,	  and	  mobile	  money	  services	  reach	  

the	  BoP	  on	  a	  large	  scale	  and	  offer	  poten;al	  for	  
access	  and	  income.	  

•  Even	  in	  Kenya,	  added	  mobile	  phone	  services	  
have	  not	  reached	  the	  BoP	  on	  a	  large	  scale.	  

•  Internet	  access	  at	  the	  BoP	  is	  limited	  to	  a	  select	  
group	  and	  very	  few	  websites.	  

•  The	  cost-‐benefit	  analysis	  on	  the	  use	  of	  mobile	  
phones	  at	  the	  BoP	  is	  s;ll	  incomplete.	  



Thank	  you!	  
	  

Comments	  &	  Sugges;ons	  appreciated.	  
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Reports	  and	  Videos	  
•  For	  the	  full	  Kenyan	  report,	  go	  to:	  

hcp://www.infodev.org/ar;cles/mobile-‐usage-‐base-‐pyramid-‐
kenya	  

•  For	  the	  full	  South	  African	  report,	  go	  to:	  
hcp://www.infodev.org/ar;cles/mobile-‐usage-‐base-‐pyramid-‐
south-‐africa	  

•  For	  videos	  of	  Kenyan	  BoP	  speaking	  on	  their	  use	  of	  mobile	  phones,	  
go	  to:	  
hcp://www.youtube.com/playlist?
list=PLlHgn35wlEWHiZtzuGiI3CR9-‐Ld9YY6d7	  

	  


