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@ Broadcast Media ; Electronic Monitoring

GfK Media Watch (audio matching)

Arbitron PPM (encoding)

MediaCell (encoding) Ipsos MediaCT 2



Other “passive” measures employed in broadcast
monitoring...

Use of Return Path Data
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Media of Interest....
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665 million Daily active users
Monthly active users have passed 1.1
billion for the first time

751 million mobile users access
monthly

189 million active users use Mobile
only

Mobile now generates 30% of its ad
revenue up from 23% at the end of
2012

1 billion unique monthly visitors

6 billion hours of videos are
watched every month - 50%
increase compared to Aug’i2

Every minute, 72 hours of video are
uploaded to YouTube

d

Source: Global Web Index Study Q1 2013.

44% growth from June ‘2 to
March '13

That means that 21% of the
world’s internet population
are using it monthly

Over 500 million registered
accounts

53% of people on Twitter
recommend products in their
tweets

Twitter’s fastest growing age
demographic is 55 to 64 year
olds,

Second largest social network.
359 million monthly active
users according - grew by 33%
from June ‘12 - March ‘13

v" The largest professional business network
v" Over 200 million users
v’ 2 new users join it every second



@ Survey findings have consistently shown that majority of the
Internet users in Sub Sahara Africa use Social Media as a
platform to air views / opinions or express themselves
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Remember this?

Weka Condom Mpangoni

Y.




& Daily volume trends
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The Stream Kenya condom advert pulled after religious
complaints

Cheaters, use a condom —
« Homepage @W‘g)

P99 Government advises Kenyans to use condoms in extramarital WATCH MORE » Colloctions Shows
y affairs.

Does condom use ad promote adultery? . .
= e ©



B8 What were the sentiments?

change.org £ Start a petition = Browse Login or Sign U
Petitioned PSI Kenya and NASCOP v 0] Victory
. with 236 supporters
.I.:)Sl I_(enya and NASC(?P. To stop the B Luci Simiyu ¥ Follow
Walinde Uwapendao” adverts on | namulunda
TV, radio and SOCial media Supporters are signing: i .
_______ —— psikenyva: the recent advert okaying
| Petionby = tweesant mpango wa kando while using protection is
| Luci Simiyu ayear
e WRONG. What message are you sending to

spouses/partners?

4 Reply tF Retweet W Favorite  eee Lore

KERUBO™ ¥ Follow
With_Kerubo

this advert in #NTV promotes mpango wa
kando

10:18 AM - 12 Mar 13 @ from location

prm—— I PSl/Kenya psikenya 12 Mar

. namulunda : the target for this ad are those people who
= Kamya

I don't like it. —-——-still have mpangos even though they know the risks of
having them.
EReply | o Detailg
. Chrls._ klmanl W Follow
Frskman Luci Simiyu @namulunda 13 Mar
| ' psikenya Unfortunately that is not the message coming
Oh my days. Advert on ktn on mpango wa ! across. The previous Mpango Wa Kando sent a clear
kando. Jeez what's the world coming to? message and it was a favorite.
.. Details
This is morally wrong!
4 Reply T3 Retweet Wy Favorite  eee More d I . P 0s It Ive

8:50 AM - 6 Mar 13
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..Online Monitoring

Blogs & Comments
We immerse
ourselves in i Social Networking
digital spaces to ok Sites
observe
conversation
patterns, social Microblogs
practices &
create a link
between the
online and Mainstream News
offline worlds
Multimedia Tube
Google Trends &

Insights Forums



@Online monitoring through theme based cloud -
search of Key Words

Search Results by Day
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In conclusion...
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Change is the law of life. And those who look only to
the past or present are certain to miss the future



